Vision and Mission

Vision
To be a centre for creation and disseminiation of management knowledge,
aimed at developing regionally and globally compatable business and
enterpreneurial environment.

Mission
To nurture and groom dynamic business leaders, professionals and
entrepreneurs through quality business and management education with due
emphasis on social, ethical and human values.
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Message from the Vice Chancellor
I have the pleasure to welcome you to the Central University of Kashmir for pursuit of the 2year MBA Programme, the prestigious and most cherished professional degree in the
contemporary corporate world. The Central University of Kashmir, in a short span of three
years since its inception in 2009, has carved a niche in the cutting edge era of management
education.
The liberalization, privatization and globalization spree that engulfed the entire world over the
last two decades not only made the competition more severe but also posed an immediate
threat to the traditional ways of doing business.In this completely changed business
scenario, management education needed an altogether fresh perspective. In response to
this paradigm shift in the tenets of business administration, we at the CUK equip our MBA students with cross
functional expertise and global outlook. Regular student interaction with the captains of the corporate world, frequent
industrial visits and internships go a long way in transforming our students not just into the managers but also the
leaders suitable for the contemporary business milieu. While focusing on knowledge, skill and professional
competence of students, adequate care is taken to ensure their ethical, human and societal orientation. This all-round
development of students becomes possible through their participation in various extra and co-curricular activities. At
CUK, we encourage and value faculty efforts to constantly revise the course curricula in tune with the changing
requirements and engage into continuous research to enhance pedagogy and instructional design and delivery. Given
the two-year rigorous grooming process, I sincerely believe that our management graduates are comparable with the
best in the country and have the competence to rub shoulders with the alumni of the leading management institutes.
Join our prestigious MBA Programme and enjoy being a part of this excellent pool of prospective entrepreneurs and
business leaders.

Prof. Abdul Wahid
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Message from the Head of the Department
It is a great pleasure for me to invite you to join the MBA Programme of the Central
University of Kashmir (CUK). We at CUK continuously attempt to equip our
management graduates with the requisite knowledge, skills and attitude. These
attributes are fostered among the students through a blend of well structured
course structure, effective pedagogy and adequate practical exposure to the real
business situations. The curriculum of the programme is designed to provide our
students with technical, conceptual and leadership skills with due emphasis on
human and ethical values. The course contents are continually upgraded to suit
the changing industry requirements, as suggested by the emerging
developments in the highly vibrant field of management. The Department of
Management Studies at CUK is manned with highly qualified, experienced and dedicated faculty having rich
academic, research and professional background. The classroom teaching emphasizes on experimental
learning with the help of case and project studies. The in-house teaching is supplemented by regular interaction
of students with the champions of industry who familiarize these prospective executives with the real business
scenario. The comprehensive teaching-learning system makes our students competent, proficient and
confident to take up their roles as business leaders effectively. By joining our MBA programme, I believe that you
would optimally realize your executive and managerial potentialities during your two-year stay at the DMS,
CUK.

Dr. Farooq A Shah
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Central University of Kashmir
Established in 2009, the Central University of Kashmir is
one of the 12 new central universities set up by the
Government of India during the XI Plan Period to address
the concerns of ‘Equity and Access’ vis-à-vis higher
education. Initially, the university started its academic
activities by offering the programmes of MBA, MA
(English) and M.Sc (IT). Since then, the university has
gone a long way and the number of programmes now
offered has risen to eleven.
The university strives for democratization of education
and recognizes the importance of affordable but quality
inter-disciplinary educational programs for the youth to meet the capacity building and public service needs of the
society. Towards this end, the university has adopted the latest academic reforms with due emphasis on critical
elements like appointment of competent faculty, transparent admission procedures, choice-based credit systems,
participative teaching-learning process and objective evaluation mechanism. With a focus on the holistic personality
development of the students, all the academic programs comprise of Core, Elective, Skill Based and Socially Oriented
Courses.
The university is planned to eventually come up at its permanent campus at Tulmulla, in District Ganderbal, where the
required land measuring more than 500 acres has already been earmarked and transferred to the university by the
Government of Jammu and Kashmir. The site has a panoramic view with the enchanting scenic beauty all around and
is most suited for academic pursuits of higher order. However, the university is currently operating from its Transit
Campus at Sonwar with the Academic Blocks at Magarmal Bagh and Zainakote in Srinagar.
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School of Business Studies

The School of Business Studies at the Central University of Kashmir is a centre of teaching and research in business
and allied areas. Presently, the School offers two Masters Programmes; Masters in Business Administration (MBA)
and Masters in Tourism Management (MTM). Of late, research programmes leading to the award of M.Phil and Ph.D
in Management have also been launched.
The School is on the way to add a number of market-friendly and job oriented courses to its portfolio so as to meet the
needs of the industry and corporate sector in the contemporary changing global business panorama. In this
direction,the university is shortly going to launch another masters programme-Masters of Commerce (M.Com) under
the agis of the School of Business Studies. The School is equipped with expert and dedicated faculty, and state-ofthe-art infrastructural facilities are in place that provide an enabling learning environment to the students and
scholars.
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Department of Management Studies
The Department of Management Studies (DMS), currently offering 2-year full time MBA and Integrated M.Phil/Ph.D
Programmes, was one of the initial Departments launched by the Central University of Kashmir. This manifests the
seriousness of the university in developing a stream of responsible and competent business professionals and
st
entrepreneurs for the 21 century globalized world. The professionals being groomed at DMS are fit to take up managerial
responsibilities in the cherished and ever expanding corporate sector. With a strong philosophy focused on human
potential optimization, state-of-the-art course content, eminent and involved faculty, individualized continuous
assessment, strong IT driven learning process and a continually updated curriculum, the Department is always on the
lookout for still better.
The Department has a lively culture of practically oriented
learning and research which is fostered by adoption of
both conventional as well as non-conventional
instructional methodology. The pedagogy at the
Department is interactive with greater emphasis on
learner involvement. Apart from class room teaching,
visits of students to industrial and business houses,
participation in management tests, group discussions,
project-work, seminars and problem-solving sessions
provide greater opportunities for practice oriented
learning. Besides, the students interact regularly with the
practitioners from industry who expose them to and
acquaint with the emerging business issues.
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Programmes Offered
• MBA
• Integrated M.Phil/Ph.D
Master of Business Administration (MBA)
The Department of Management Studies (DMS), under the School of Business Studies, is the flagship Department of the
university. Presently, the Department offers a quality 2-year full time Master of Business Administration (MBA)
Programme. The teaching at DMS is rich and wide-ranging; a blend of interactive lectures, seminars, case studies, role
plays etc. Our MBA Programme aims at providing professional and comprehensive management education to
prospective managers. The Programme is broad-based and besides core courses offers dual specialization courses
from amongst the functional areas of Marketing, Finance, HR and Operations.
The Department is manned with a team of qualified and committed faculty, and equipped with adequate infrastructure. A
loyal alumni network and strong academia-industry collaboration are added features that facilitate appropriate
placement of students.

MBA Programme: A snapshot

A

Eligibiliy

Bachelors Degree in any discipline with at least 50% marks
(45% for SC/ST)

B

Duration

2 Years (4 semesters)

C

Intake

30

D

Mode

Regular
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Course Structure of MBA
SEMESTER- I
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Management Concepts & Organizational Behavior
Quantitative Techniques for Managerial Decisions
Managerial Economics
Business Communication
Financial & Management Accounting
Computer Application in Management
Soft Skill Course

SEMESTER- III
Strategic Management
Ÿ Research Methodology
Ÿ Entrepreneurship Development
Ÿ Elective- E1*
Ÿ Elective- E2*
Ÿ Elective- E3*
Ÿ Elective- E4*

Ÿ

SEMESTER- II
Ÿ

Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Legal Aspects of Business
Economic Environment of Business
Marketing Management
Human Resource Management
Financial Management
Operations Management
Socially Oriented Course

SEMESTER- IV
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Business Ethics & Corporate Governance
International Business
Elective- E5*
Elective- E6*
Internship Project Report
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*

Electives
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During the 3rd semester, the students are required to select 4 elective courses (E1–E4) from any two
specialization/functional baskets with two electives from each basket. During the 4th semester, Electives E5 & E6 are
to be chosen from the two specialization/functional baskets from which E1-E4 might have been chosen during the
previous (3rd) semester. The student has the option to choose both E5 & E6 either from one basket only or one each
from the two baskets.

Specialization Baskets

MARKETING
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

International Marketing
Sales & Distribution Marketing
Advertising & Sales Promotion Management
Marketing Research & Consumer Behavior
Internet Banking
Service Marketing
Customer Relationship Management
Retail Marketing
Brand Management
Export Marketing

HUMAN RESOURCE MANAGEMENT
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Strategic Human Resource Management
Management of Industrial Relations & Labor Administration
Human Resource Development
Training & Development
Organizational Change & Development
Interpersonal & Group Processes
Cross Cultural Management
Human Resource Information System

FINANCE
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Financial Derivatives
International Financial Management
Tax Planning and Management
Security Analysis & Portfolio Management
Management Control Systems
Merchant Banking & Financial Services
Project Appraisal & Management
Entrepreneurial Finance
Management of Financial Institutions
Indian Financial System

OPERATIONS MANAGEMENT
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

New Product Development & Management
Supply Chain Management
Total Quality Management
Project Management
Applied Operations Research
Innovation & Technology Management
Decision Sciences
Logistics Management

Programmes Offered
Integrated M.Phil/Ph.D Programme
The Department of Management Studies launched the Integrated M.Phil/Ph.D Programme from the year 2012. The
Department is aiming to make the programme a quality research programme and accordingly all possible efforts are
being made to create adequate facilities and develop an enabling environment at DMS so that it becomes an ideal place
for aspiring researchers to undertake quality research.

Integrated M.Phil/Ph.D Programme: A snapshot

ELIGIBILITY

A Masters degree in Business Administration with 55% marks or its
equivalent Grade B on a Seven Point scale with letters O,A,B,C,D,E,F
(5% relaxation for SC/ST/Physically Handicapped/ Visually Challenged
candidates and for those who have qualified their Masters degree prior to
st
1 January 1991).

B

DURATION

M.Phil: 3 Semesters
Ph.D: 4 Semesters
Min:
7 Semesters
Max: 10 Semesters

C

MODE

A

REGULAR
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Faculty at DMS
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The Department has experienced, qualified and dedicated faculty with specialization in various functional areas of
Management. The faculty is consistently involved in research and is committed to continuously improve the
knowledge base in the respective specialization areas.

Dr. Farooq Ahmad Shah
Associate Professor & Head

Dr. Fayaz Ahmad Nika
Associate Professor

Ÿ Qualification: M.Com; M.Phil; Ph.D
Ÿ Experience: 26 years of Teaching and

Ÿ Qualification: M.Com; M.Phil; Ph.D; CS

Research
Ÿ Authored: 6 books and more than 2 dozen
research papers published in various national
and international journals.
Ÿ Member of various academic and professional
bodies
Ÿ Research Interest: Accoounting, HR, & OB

Ÿ Experience: 28 years of Industry and

Dr. Mushtaq Ahmad Lone
Assistant Professor
Ÿ Qualification: M.Com; Ph.D
Ÿ Experience: 7 years of Teaching and Research
Ÿ Authored: Several research papers published

in various national and international journals
Ÿ Research Interest: HR, OB and Organizational
Culture

(Executive)
Higher Education
Ÿ Authored: 1 book and several research

papers
Ÿ Visiting Faculty: ICSI, IGNOU and CDISrinagar
Ÿ Lifetime Member Indian Accounting
Association
Ÿ Honorary Head Academics and Member
Governing Board ICSI-Srinagar Chapter

Mir Insha Farooq
Assistant Professor
Ÿ Qualification: MBA (Gold Medalist); UGC-

NET
Ÿ Experience: 4 years of Teaching experience
Ÿ Authored: Several research papers

published in various national and
international journals
Ÿ Research Interest: Marketing and Operations

Faculty at DMS
Mr. Zia Ul Haq
Assistant Professor & Placement Officer
Ÿ Qualification: MBA, PGDTM, (Ph.D), UGC-JRF.
Ÿ Experience: 8 years of teaching experience at

University level
Ÿ Authored: 3 books on management related

topics; 12 quality research papers published in
various international journals
Ÿ Research Interest: Involved in research on the
topic 'Effectiveness of Online Advertising', for the
past 4 years and is expecting his PhD in coming
months from Osmania University, Hyderabad

Miss Jenifer Majid
Assistant Professor (Contractual)
Ÿ Qualification: MBA (Marketing/HR/Tourism);

DCA from DOEACC.
Ÿ Authored: 2 research papers published in Indian
journals
Ÿ Experience: Two Years as Project Manager in
Development Sector
Ÿ Research Interest: Performance Appraisal
Management and Service strategies & Tourism
Marketing
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Mr. Rahul Rangotra
Assistant Professor
Ÿ Qualification: M.Com; MBA (Finance);

SLET, UGC-JRF in Commerce; UGC-JRF
in Management; Passed Level-I of CFA
Examination, CFA- USA
Ÿ Experience: 6 years of teaching experience
Ÿ Research Interest: Financial Derivatives
and Fixed Income Analysis

Mr. Dilawar Ahmad Bhat
Assistant Professor (Contractual)
Ÿ Qualification: MBA (Finance &

Marketing) SLET, NET-JRF in
Management
Ÿ Experience: Two Years of Teaching
Experience
Ÿ Research Interest:Simulation &
Financial Modelling

Visiting Faculty
The Department engages visiting faculty from amongst academia, management practitioners and consultants. Experts
from IIM-Lucknow, Business Schools and other universities and institutions across India are invited to deliver special
lectures to the students. During the year 2012, many eminent persons from academia and industry visited DMS and
conducted interactive sessions on topical themes with the students
Prof. Himanshu Rai, Indian Institute of Management (IIM) Lucknow,
delivered an extension lecture to the students at DMS. The expert
deliberated upon the theme “Negotiation and Communication Process”.

Prof. Agha Iqbal Ali, Chairman, Department of Finance and Operations
Research, University of Massachusetts, USA, delivered an extension lecture
to the students at DMS. The professor had an extensive session on the
theme “Business Process Optimization and Supply Chain Management”.

Prof. V.V. Haragopal from Osmania University, Hyderabad conducted
numerous sessions with the students and scholars during the One Week
Workshop on Research Methodology organized by DMS
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Corporate Interaction and Guest Lectures

Mr. Zubair Iqbal, Vice President, HDFC Bank interacting
with the students on the topic “Sales as a Career”.
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Guest faculty from SKAUST (Kashmir), Dr. Zahoor
Ahmad Bhat during a Business Club session with the
students at DMS.

Miss Deobra, Manager HR iYogi
delivering a talk to the Students

Workshops and Seminars
Workshops, seminars and conferences are a regular feature at DMS. In addition a number of student seminars, during
the year 2012, the Department organized a One Week Workshop on Research Methodology from 5th-10th November,
2012. The workshop was attended by a number of research scholars from various universities of the state. The
workshop was aimed at honing the research skill and aptitude of the budding scholars in the areas of management and
social sciences.
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Internship and Placement
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Internship
Internship of students with the corporate houses is one of the important components of the course curriculum of MBA at
DMS, CUK. Such internship not only exposes the students to the real business situations but also provide them with an
opportunity to deal with the selected business projects that warrant scholarly analysis and investigation.
rd
Immediately after completing their 3 semester, the students are placed with various reputed business houses across the
country where they carry out typical research projects allotted to them by the respective organizations. During the 4th
semester, the interns are required to write the project report under the joint supervision of the mentor from the relevant
organization and a faculty from the Department. The internship is for a period of 6-8 weeks and begins in the first week of
January every year. The Department has a rich pool of reputed organizations and management institutes, including IIMs,
where the students are placed for internship. The selection of organizations and the placement of students is a meticulous
process and is done by the well established Placement Centre at DMS. The Placement Centre is headed by an experienced
Placement Officer who is assisted by a team of students. The internship placement also promotes liaison between the
company on the one hand and the DMS and its students on the other and therefore sets the stage for the final placement of
students.

Placement
At DMS, all possible efforts are made to ensure final placement of its students. The Department has an impressive
placement record as a good number of the maiden batch of its outgoing students have been placed in various business
houses of national repute. The Department believes in its huge talent pool of young potential managers equipped with sharp
analytical and problem-solving abilities, impeccable attitude, and a capability to manage and lead change. And as we move
into the current phase of consolidation and growth, DMS is surely going to find itself amongst the preferred destinations for
recruiters. The prominent names recruiting this year include Tata Motors,Yes Bank,iYogi Delhi, Hindustan Unilever etc.

Student Support Services
Library
DMS believes that a library being a repository of knowledge is the real seat of
learning. A good library setup not only helps the students to accentuate their
academic knowledge and skills but also exposes them to world of information.
With around a collection of more than 5,000 volumes of text and reference
books, students have ample opportunity to prepare themselves for academic
challenges. In addition, the students have access to many online journals,
printed journals, CDs and databases. CUK is an institutional member of Allama
Iqbal Library, University of Kashmir and the students, scholars and the faculty
have access to the knowledge treasure available in that university.

Hostel
DMS, CUK provides hostel facility to the students adjacent to the campus. Hostel facilities are available separately, for both
boys and girls. All resident students are required to become members of hostel mess and abide by the rules and code of
conduct of the hostel.

Browsing Centre
The Browsing Centre has been established with a view to facilitate and foster the
teaching and research goals of the university by making available computer and
internet facilities to the university faculty, staff and students. As an important
support service, all students have access to computers and ICT for their course or
project work
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Student Support Services
Transport
To facilitate the commutation to and from university, the university has put in place transport facility for its students. The
facility is made available to the students at subsidized rates.

Merit Scholarships
The university has instituted “Merit Scholarship” which is awarded to two meritorious students of each semester. The
amount of scholarship is Rs 1000/= p.m.

Students Aid Fund
The students from marginalized sections of society are provided with financial
aid with a view to enhance their accessibility to pursue higher education. The
deserving students from Schedule Caste/Scheduled Tribe/OBC and BPL can
avail of financial assistance to meet the expenditure on their education.

Student Safety Insurance Scheme
The university subscribes to “Students Safety Insurance Policy” with a
Nationalized Insurance Company for all its students at the commencement of
each academic year. The insured student is required to contribute a small
amount as token money towards the Policy premium. Under the scheme, the
insured can claim reimbursement upto Rs. One Lakh in case of hospitalization
or accidental death.

Special Provisions for SCs/STs
To promote accessibility for the weaker sections of the society to higher education, the university is providing special facilities
for SCs/STs and differently abled students. The university has the provision for reservation in respect of the SCs/STs as per the
Government of India/UGC norms. SC/ST candidates are also exempted from payment of registration fee while applying for
admission. With a view to enhance the opportunities of weaker sections of the society for higher education, the provision of
interchangeability is operated between SCs and STS in filling the seats reserved for these categories. SC/St students are also
provided guidance and assistance in obtaining scholarships from various government agencies.
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Cultural Activities
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In order to ensure their all-round personality development.The students are provided with adequate opportunities to
demonstrate their capabilities by participating in seminars, debates, cultural events, competitions, quiz programmes and
business games. The students at DMS exhibit tremendous interest in participating in such programmes and during the year
2012 they brought laurels to the university through their brilliant performances in the 'Management Fest' organized by Mata
Vaishno Devi University, Katra and the 'International Cultural Festival-2012' organized by the Central University of Jarkhand.

ATHWAS
ATHWAS: Glimpses of Fresher's-cum-Farewell Party organized by MBA 3rd Semester Students
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Life at DMS
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Our Recruiters for Internships & Placements
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Admission To MBA
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Admission Process
From the academic session 2013, the admission to the MBA Programme shall be made on the basis of the merit in the
Qualifying Examination and the score obtained in the Common Management Admission Test (CMAT) conducted by the All
India Council for Technical Education (AICTE). Accordingly, the candidates desirous to seek admission to the MBA
Programme of the University for the academic session 2013 must have appeared in any one or more of the CMATs
conducted by the AICTE in Sep., 2012; Feb., 2013 and May, 2013 and obtained a valid score. The best of the scores
obtained in the above test/tests shall be considered for the admission purposes.

The candidates shall have to submit CMAT Score Cards
along with the Application Form. The shortlisted candidates
shall be called for the Group Discussion & Personal
Interview. The weightage of qualifying examination merit
and the score in the Entrance Test (comprising of CMAT
and GD/PI scores) shall be as follows:
Qualifying Examination:

30%

Entrance Test:

70%

The distribution of Entrance Test marks shall be as follows:CMAT Score:

75%

Group Disscussion:

15%

Personal Interview:

10%

Important Dates for the upcoming CMAT
Additional Test: 2013-14)
Last Date for Online Registration

10.04.2013

Print Out of Hall Tickets

03.05.2013

Computer Based Test Dates
Test Timings
Declaration of Results

Print Out of Score Cards

19.05.2013 to
22.05.2013
9.30 AM – 12.30 PM
01.06.2013
01.06.2013 to
01.07.2013

