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Respected Faculty Member/Scholar/Student,
International Journal of Communication and Social Research (IJCSR) is an independent
international journal published from the Department of Convergent Journalism, Central
University of Kashmir, Srinagar, for all academicians and scholars of communication and
social science. It is a biannual, peer-reviewed journal, which aims at publishing original,
cutting-edge manuscripts of academic scholarship related to communication, social science and
their multi-disciplinary approaches.
Since there is dearth of quality interdisciplinary communication studies’ journals from South
Asia, the journal encourages critical, constructive research in the world with a special focus on
the third world. IJCSR is established as a means to disseminate findings of media academics and
social scientists to in turn stimulate further research in communication, media and social science,
and integrate various fields of understanding around them.
IJCSR invites papers for the next issue is open to faculty members, scholars and students of all
universities and higher education institutions/centres across the world preferably in, but not
limited to, the following areas.
1. Media Anthropology
2. Media and Third World
3. New Media and Politics
4. Media and Governance
5. International Communication
6. Political Communication
7. Media and Culture
8. Films, Society and Politics
9. Media and Human rights
10. Convergence in Media
11. Pictorial Communication
12. Media Economy
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13. Media Ownership
14. Media Education
15. Media and Society
16. Development and ICT
17. Media History
18. Media and Conflict
19. Glocalization
20. Media and Gender
21. Media and Environment
22. Media and Minorities
23. Media and the Marginalized
24. Alternative Media
25. Media and Inclusive Growth
26. Media and Freedom of Expression
27. Media Laws and Policy
28. Micro-level Media/Community Media
29. Media and Diversity
30. Traditional and Folk Media
31. Literary/Creative Journalism
32. The Language of Media
33. Advertising and PR
34. Scrutinizing Media
35. Graphics/Animation/Cartoons
36. Communication Theories and Models
Papers are also welcome from other allied social science fields. The journal will
consider all methodological approaches.

Deadline for submission of Abstract: 15 August 2013
Deadline for submission of full paper: 15 September 2013
We recommend full papers whose word length does not exceed five thousand. Longer articles
shall be considered on case to case basis.
One or several abstracts may be sent in Times New Roman, 12 point font size, double spaced
and not exceeding three hundred words. Full papers must be formatted in APA (American
Psychological Association) style, Ed. 2007. Send your contributions to editor.dcj@gmail.com.
Acknowledgements will be sent immediately.
Only select abstracts will be encouraged to follow with full papers.
For any query please contact the editor on editor.dcj@gmail.com
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