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Role of different Agencies in Sustainable Tourism

1.Learning objectives

 to make familiar  with role of the different agencies like private and public sector
and other organisation in  development and promotion of sustainable tourism
around the Globe.

2.  Introduction

The travel and tourism industry relies heavily on natural and cultural resources, both to

produce  its  product  and  as  an  attraction  for  visitors.  Travel  and  tourism  related

activities, however, can result in undesirable consequences for these resources, such as

air and water pollution, overuse of parklands and loss of authenticity of traditional arts.

These negative impacts affect the quality and sustainability of the tourist destinations as

well as the quality of life for the permanent community. The benefits from tourism – job

creation and cash receipts, often in desired foreign currencies, as well as its role as a

stimulus for improved infrastructure and as an economic incentive to conserve natural

habitats  – make tourism development an attractive option in  spite of  its  drawbacks.

Concerned actors have increasingly sought to address the negative impacts to ensure the

long-term  sustainability  of  travel  and  tourism.  These  actors  include  representatives

from governments, international and nongovernmental organizations, and the industry

itself. Governments  need  to  take  more  responsibility  for  making  tourism  more

sustainable.  They  are  responsible  for  the  legislative  framework,  and  the  planning

system, within which tourism businesses operate, national parks and cultural heritage

are conserved for future generations and through funding determine how the country

should  be  marketed.  And  rightly  so,  the  function  of  government  is  to  enable

communities to look after their places, and their natural and cultural environment, to

ensure that tourism brings more benefits to local communities than harm.

3. Role of Agencies In Sustainable Tourism

i) Government 

The Government will aim to achieve necessary linkages and synergies in the policies and

programs of all concerned Departments/agencies by establishing effective co-ordination

mechanisms at Central, State and District levels. The focus of national policy, therefore,
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will  also  be  to  develop  tourism  as  a  common  endeavour  of  all  the  agencies  vitally

concerned with it at the Central and State levels,  public sector undertakings and the

private sector.

(a) It will be the policy of government to encourage people’s participation in tourism

development  including  Panchayati  Raj  institutions,  local  bodies,  Co-operatives,  non-

governmental organizations and enterprising local youth to create public awareness and

to achieve a wider spread of tourist facilities. However, focused attention will be given

for  the  integrated  development  of  identified  centres  with  well directed  public

participation.

(b) Public and Private Sector Partnership: A constructive and mutually beneficial

partnership between the public and the private sectors through all feasible means is an

absolute necessity for the sustained growth of tourism. It is, therefore, the policy of the

Government to encourage emergence of such a partnership. This will be achieved by

creating  a  Tourism  Development  Authority  consisting  of  senior  officials  of  the

Government and tourism experts and professionals from the private sector.

4. Role of the Government

Tourism is a multi-sectoral activity and the industry is affected by many other sectors of

the national economy. The State has to,  therefore,  ensure intergovernmental linkages

and  co-ordination.  It  also  has  to  play  a  pivotal  role  in  tourism  management  and

promotion. The specific role of the Government will be to :

i. Provide  basic  infrastructural  facilities  including  local  planning  and  zoning

arrangements. 

ii. Plan tourism development as a part of the overall area development strategy. 

iii. Create nucleus infrastructure in the initial stages of development to demonstrate

the potential of the area. 

iv. Provide  the  required  support  facilities  and  incentives  to  both  domestic  and

foreign investors to encourage private investment in the tourism sector. 

v. Rationalise taxation and land policies in the tourism sector in all the States and

Union Territories  and in  respect  of  land  owned by Government  agencies  like

Railways. 
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vi. Introduce  regulatory  measures  to  ensure  social,  cultural  and  environmental

sustainability as well as safety and security of tourists. 

vii. Ensure that the type and scale of tourism development is compatible with the

environment and socio-cultural milieu of the area. 

viii. Ensure that  the local  community is  fully involved and the benefits  of  tourism

accrue to them. 

ix. Facilitate availability of trained manpower particularly from amongst the local

population jointly with the industry. 

x. Undertake  research,  prepare  master  plans,  and  facilitate  formulation  of
marketing strategies. 

xi. Organise overseas promotion and marketing jointly with the industry. 
xii. Initiate specific measures to ensure safety and security of tourists and efficient

facilitation services. 
Facilitate the growth of a dynamic tourism sector.

5. Role of Private Sector 

Tourism has  emerged  as  the  largest  export  industry  globally  and  all  over  the  globe

private sector has played the lead role in this growth. The private sector has to consider

investment in tourism from a long term perspective and create the required facilities

including  accommodation,  time  share,  restaurants,  entertainment  facilities,  shopping

complexes, etc. in areas identified.

for  tourism  development.  Non-core  activities  in  all  airports,  major  stations  and

interstate bus terminus such as cleanliness and maintenance, luggage transportation,

vehicles  parking facilities,  etc.  should be opened up to  private operators  to  increase

efficiency and profitability. The specific role of the Private Sector will be to :

i. Build and manage the required tourist facilities in all places of tourist interest. 

ii. Assume collective responsibility for laying down industry standards, ethics and

fair practices. 

iii. Ensure preservation and protection of tourist attractions and give lead in green

practices. 

iv. Sponsor  maintenance  of  monuments,  museums  and  parks  and  provision  of

public conveniences and facilities. 

v. Involve the local community in tourism projects and ensure that the benefits of

tourism accrue to them in right measure. 
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vi. Undertake industry training and man-power development to achieve excellence

in quality of services. 

vii. Participate in the preparation of investment guidelines and marketing strategies

and assist in database creation and research. 

viii. Facilitate safety and security of tourists 

ix. Endeavour  to  promote  tourism  on  a  sustained  and  long  term  perspective.

Collaborate with Govt. in the promotion and marketing of destinations.

6.  Role of PATA In Sustainable Tourism

Founded in  1951,  the  Pacific  Asia  Travel  Association  is  the  recognised  authority  on

Pacific  Asia  travel  and  tourism.  By  dedicating  itself  to  the  promotion  of  this  last

remaining tourism frontier, PATA's uniquely structured organisation and its far-reaching

efforts  have  helped  unite  the  many  facets  of  tourism  in  the  region.  PATA  provides

leadership to the collective efforts of 41 national government members, 48 state and

local tourism bodies, 66 airlines and cruise lines -- all in all, nearly 2,000 travel industry

companies. Our members also include companies that provide a wide range of services

to the travel industry. PATA's Chapter membership includes 17,000 travel professionals

in 80+ PATA Chapters located throughout the world.

Even with the clarity of vision that hindsight provides, it would be difficult to imagine a

better time to have started the Pacific Interim Travel Association* than that chosen by

the organisers and 91 delegates to the First Pacific Area Travel Conference in 1952. They

had displayed an uncanny sense of timing in addressing an issue whose time had come,

which, in the largest sense, was developing travel to the Pacific region.

By the early 1950s those who had an interest in the region were facing a tremendous

range of opportunities. In 1952, commercial use of the jet airplane was still several years

away and so was the explosion in Pacific travel that would occur in the 1960s. However,

the Pacific Area Travel Conference of 1952 began to lay the essential foundation for the

boom years to follow.

Fast  forward  to  the  present  and  travel  and  tourism  is  viewed  by  many  notable

economists to be one of the great growth industries of the 21st century. The Pacific Asia

Travel Association (PATA)’s advantage is that it continues to influence the direction the
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industry  takes  through  its  unique  membership  structure  of  public-sector  tourism

organizations; air, land and sea carriers; and organizations engaged in the production,

distribution, financing, consulting,  educating and other technical aspects of the travel

industry.

The  theme  “Proud  Past,  Promising  Future”  was  adopted  for  the  50th  PATA  Annual

Conference  in  2001,  during  which  members  reflected  on  their  Association’s

achievements. PATA has unquestionably contributed to the development and success of

travel and tourism in both the Pacific and Asia; has become the leader of Asia Pacific

travel and tourism. The story of PATA is the story of the Association’s dedicated people –

its members, officers, board and staff.

 Role Of PATA:-

Since 1951 PATA has led from the front as the leading voice and authority on travel and
tourism in the Asia Pacific region

1. The Pacific Asia Travel Association (PATA) is a membership association acting as

a catalyst for the responsible development of the Asia Pacific travel and tourism

industry.

2. In partnership with PATA’s private and public sector members, PATA  enhance the

sustainable growth, value and quality of travel and tourism to, from and within

the region.

3. On behalf of its members, PATA’s current strategic direction is to:

a)  Build the Business for members

b) Provide valuable insights, forecasts and analysis help members make better

business      decisions

c) To take a lead position on travel industry issues that need to be addressed

4.  In  partnership  with  private  and  public  sector  members,  PATA  enhances  the

sustainable growth, value and quality of travel and tourism to-from-and-within,

the region.

5. The Association provides leadership and counsel on an individual and collective

basis  to  over  80  government,  state  and  city  tourism  bodies;  nearly  50

international  airlines,  airports  and  cruise  lines  and  many  hundreds  of  travel

industry companies across the Asia Pacific region and beyond.
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6. PATA’s  Strategic  Intelligence  Centre  (SIC)  offers  unrivalled  data  and  insights

including Asia Pacific inbound and outbound statistics, analyses and forecasts as

well as in-depth reports on strategic tourism markets

7. PATA’s events are create millions of  dollars of  new business each year for its

members

8. Thousands of travel professionals belong to 41 active PATA chapters worldwide

and participate in a wide range of PATA and industry events.

9. The  PATA  Foundation  contributes  to  the  sustainable  and  responsible

development of travel and tourism in Asia Pacific through the protection of the

environment, the conservation of heritage and support for education.

7. World Travel & Tourism Council ( WTTC) In Sustainable Tourism

The  World Travel & Tourism Council (WTTC) is a business leaders' forum for travel

and  tourism  and  is  composed  of  Chairmen  and  Chief  Executives  of  100  of  world

organizations,  representing  all  regions  and  sectors  of  the  industry.  Membership  to

WTTC recognizes that the travel and tourism industry is the largest services industry,

supporting 255 million jobs and generating 9 per cent of world GDP. Monitoring the

growth of the industry allows WTTC to set specific strategic priorities to identify issues

that most impede the operation or development of the sector.

WTTC  activities  reconcile  the  Travel  & Tourism industry's  private  and public  sector

affairs  in  order  to  bring  forward  sustainable  change.  In  partnership  with  Oxford

Economics, WTTC quantifies compares and forecasts the economic impact of Travel &

Tourism  on  181  economies  around  the  world.  The  economic  facts  allow  the  World

Travel & Tourism Council to be heard by governments, increase membership numbers

and create awareness of how fast the industry is growing. A recent tangible effort made

by WTTC together with the UNWTO is ‘The Open Letter’ presented to Heads of State and

Governments worldwide to ask them to accept the importance of Travel & Tourism and

face the its challenges. The Open letter aims to raise the profile of Travel & Tourism

politically and in this framework, UNWTO and WTTC have decided to join hands in their

common goal  of  mainstreaming the  industry  on the  global  agenda in  the  form of  a

“Global Leaders for Tourism Campaign”.

Role Of WTTC
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1. WTTC works to raise awareness of Travel & Tourism as one of the world's largest

industries, supporting 260 million jobs and generating 9 per cent of world GDP.

2. WTTC  advocates  partnership  between  the  public  and  private  sectors,  delivering

results that match the needs of economies, local and regional authorities and local

communities with those of business, based on:

a) Governments recognising Travel & Tourism as a top priority.

b) Business balancing economics with people, culture and environment.

c) A shared pursuit of long-term growth and prosperity.

3. The Council regularly sets Strategic Priorities with a view to identifying those issues

which most impede the operation or development of the sector. Details of the issues

on  which  the  World  Travel  &  Tourism  Council  is  currently  campaigning  can  be

reached through the left-hand navigational menu.

4.  WTTC's  success  in  generating  a  climate  of  understanding  of  the  importance  of

Travel & Tourism is based on its:

a) high quality and authoritative research into the facts about Travel & Tourism, and

into the issues affecting the sector;

b) ability to harness the unrivalled the knowledge and experience of the Council

Members, who number the most prominent executives in the industry;

c) willingness to collaborate with other leading industry bodies in pursuit of mutual

aims;

d) visible,  timely and newsworthy programme of communications -  including its

famous Summit meetings -  to inform discussions between the Travel & Tourism

industry, governments, and the community at large.

5. Freedom to Travel (WTTC believes in the right of people to travel safely, securely and

efficiently across international borders)

6. Tourism for Tomorrow (Sustainable development of Travel & Tourism which ensures

benefits for consumers, businesses, local people and the environment 

8.  United  Nations  World  Tourism  Organization ( UNWTO)  In
Sustainable Tourism Development
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The  United Nations World Tourism Organization (UNWTO)  is  the United Nations
agency  responsible  for  the  promotion  of  responsible,  sustainable  and  universally
accessible tourism.

As  the  leading  international  organization  in  the  field  of  tourism,  UNWTO  promotes

tourism  as  a  driver  of  economic  growth,  inclusive  development  and  environmental

sustainability and offers leadership and support to the sector in advancing knowledge

and tourism policies worldwide.

UNWTO encourages the implementation of  the Global  Code of Ethics for Tourism to

maximize the contribution of tourism to socio-economic development, while minimizing

its possible negative impacts, and is committed to promoting tourism as an instrument

in achieving the United Nations Millennium Development Goals (MDGs), geared towards

reducing poverty and fostering sustainable development.

UNWTO generates market knowledge,  promotes competitive and sustainable tourism

policies and instruments,  fosters tourism education and training, and works to make

tourism an effective tool for development through technical assistance projects in over

100 countries around the world.

UNWTO’s  membership  includes  156  countries,  6  territories  and  over  400  Affiliate

Members representing the private sector, educational institutions, tourism associations

and local tourism authorities.

Role OF UNWTO
 Building good governance and sustainability in tourism development;

 Promoting  domestic  and  foreign  investment  for  sustainable  tourism

development;

 Fostering poverty reduction through linkages between the tourism sector and

local suppliers of goods and services; and

 Supporting human resource development through improved education, training

and decent work, including related capacity building, in the tourism sector.

9. International Union for Conservation of Nature  (IUCN)

The International Union for Conservation of Nature  is an international organization

dedicated  to  finding  "pragmatic  solutions  to  our  most  pressing  environment  and

development challenges". The organization publishes the IUCN Red List of Threatened

Species, which assesses the conservation status of species.
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IUCN  supports  scientific  research,  manages  field  projects  globally  and  brings

governments, non-government organizations, United Nations agencies, companies and

local communities together to develop and implement policy. IUCN is the world's oldest

and largest global environmental network—a democratic membership union with more

than 1,000 government and NGO member organizations, and almost 11,000 volunteer

scientists in more than 160 countries. IUCN's work is supported by more than 1,000

professional  staff  in  60 offices and hundreds of  partners in public,  NGO and private

sectors around the world. The Union's headquarters are located in Gland, Switzerland,

near Geneva.

IUCN's stated vision is "a just world that values and conserves nature". Its mission is to

"influence, encourage and assist societies throughout the world to conserve nature and

to ensure that any use of natural resources is equitable and ecologically sustainable"

 Role of IUCN

Conserving  biodiversity  is  central  to  the  mission  of  IUCN.  IUCN  demonstrate  how

biodiversity is fundamental to addressing some of the world’s greatest challenges such

as climate change, sustainable development and food security. To deliver conservation

and sustainability at both the global and local level, IUCN builds on its strengths in the

following areas:

 Science – 11,000 experts setting global standards in their fields, for example, the

definitive international standard for species extinction risk – the IUCN Red List of

Threatened Species™.

 Action – hundreds of conservation projects all over the world from the local level

to those involving several countries, all aimed at the sustainable management of

biodiversity and natural resources.

 Influence – through the collective strength of more than 1,200 government and

non-governmental  Member  organizations,  IUCN  influences  international

environmental conventions, policies and laws.

 IUCN In India
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The Government of India has been a state member of IUCN since 1969. Today, IUCN has

33 members in India, one of the highest among Asian countries. IUCN's six Commissions

include more than 600 experts from India. In 2007, IUCN established a country office

and initiated its activities in India to strengthen its engagement at the national, regional

and global level.  Through national,  regional,  and global initiatives,  IUCN will  support

dedicated forums to share knowledge,  facilitate research and policy dialogue,  design

training programmes, and provide policy support. This will provide opportunities for

members  to  enhance  their  collective  strengths,  and  their  collective  contribution  to

national, regional, and global conservation.

The  India  programme  has  five  objectives,  each  of  which  highlights  specific

improvements in knowledge, in capacity, and in governance at the local, sub-national,

and national level. These include:

 Enhancing India’s role in international environmental agreements

Over the years,  India has strengthened its participation in international negotiations.

However, consistent efforts are needed to keep pace with emerging issues. This will also

provide opportunities to build coalitions and cooperate with its neighbours, with other

countries in Asia, and with the rest of the world, to bring about  national, regional, and

global change.

 Mainstreaming conservation in sectoral policy

Tools and methods for valuation of ecosystems, of the goods and services they provide,

and  of  social  and  environmental  impacts  can  help  to  integrate  conservation  into

decision-making.  These  are  areas  of  growing  importance  where  India  would  work

together with other countries to mutual advantage.

 Sustaining fragile trans boundary ecosystems

Our  shared trans  boundary ecosystems are  in  a  fragile  state,  requiring  sub-regional

cooperation for sustainable management. This would be supplemented by national, sub-

national, and local efforts to improve policy and practice.

 Integrating empirical research into policy and practice
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Rigorous ecological studies and indigenous research are necessary to understand the
magnitude, patterns, and rate of biodiversity loss. The resultant knowledge would find a
place in practice by resource managers, and in national and sub-national policy.

 Strengthening IUCN membership

Together with the IUCN country office, the IUCN Indian National Committee (INC) will

be responsible for planning, implementing, and reviewing the country programme. The

country  office  will  interact  closely  with  members,  to  appreciate  their  respective

interests,  and  to  understand  their  capabilities.  In  keeping  with  the  demands  of  the

country programme, it  will  actively seek out new members and partners to join the

IUCN global community.

10. NTO (National Tourist Organization)  

The national tourist organisation is the body highly responsible for the formation and

implementation of national tourist policy. It is the proper residency and instrument for

the execution of national Govt. responsible for the control, direction and promotion of

the tourism. All the countries which are indirectly engaged in tourism have program.

The National Tourism Organisation may be full- fledged ministry, a directorate general, a

directorate corporation or abroad etc.

Functions  of  NTO :-The  important  function  of  NTO is  to  ensure  that  the  maximum

international  tourist  visit  in  the  country  for  its  economic  and  social  benefits.

Other functions of NTO are as follows: 

1. Research: -  A basic function of NTO is the research of tourism potential in the

country (natural and man-made both).

2. Information and promotion within the country: -  To provide important and

accurate  up to  date  information to  the  tourists  visiting  country  or  at  various

place.

3. Regularization and standards of  lodging and restaurants:  -  To ensure the

maintenance  of  appropriate  standards  of  quality  and  services  of  hotels  and

restaurants.
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4. Control of activities of private travel agencies: -  To ensure the appropriate

standards  of  quality  and  services  of  the  travel  agents  in  terms  of  efficiency,

comfort, economy and protection is maintained.

5. Publicity over-seas: - It includes advertisements for publicity of all kinds (print

media, electronic media) public relation, distribution of print material.

6. Technical  and  Judicial:  -  Technical  problems  are  concerned  with  the

development  and  maintenance  of  various  services,  infrastructure,  adequate

facilities/amenities, tourist destinations etc. Judicial problems may concern with

the administration etc.

7. International  relations:  -  To  develop  international  understanding  while

bringing  diverse  people  face  to  face,  develop  social  cultural

values/understandings among all the people of the world making friends to set a

good image of the world making friends to set a good image of the country at

international level.

8. Overall  tourism  policy  and  promotion:  -  Beneficial  affects  of  tourism  in

general,  national  development,  economical  and  social  both.  Reutilization  of

profits for development and maintenance.

NTO is for overall calculation, the contribution of tourism (national & international) on

balance of  payments,  international  trade,  developing nation economy and enhancing

social values. The NTO is to be concerned with four broad areas:

1.  Administration:  -  This  will  be  concerned with the  personnel  of  the  organisation

which include home, planning, health, transport, education etc.

2. Production: - It include the inventory and assessment of countries natural attraction.

Development and production of these assets, development is planned.

3.  Marketing:  -  It  is  concerned  with  research  into  potential  tourist  market,  socio-

economic characteristic, preferences of tourist for food and public relation advertising,

maintenance of overseas, offices, etc.

4.  Financial:  -  It  involves  investment in finance of  tourism in country.  International

agencies such as World Bank, International Bank for reconstruction and development.

Haryana Chief Minister, Bhupinder Singh with the help of NTO said that the recognised

the potential of tourism sector as a major engine of economic growth and a catalyst of
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employment  generation,  the  State  Government  has  a  plan  to  take  up  a  number  of

projects in PPP mode.

National Tourism in collaboration with Kerala Industries Minister P K Kunhalikutty said

the state government would install single window clearance system for enterprises in

the healthcare delivery sector. He announced this at the inaugural session   the Kerala

Health Tourism summit.

11. ITDC (Indian Tourism Development Corporation) 

The  India  Tourism  Development  Corporation  Limited  or  ITDC  as  it  is  popularly

recognized  is  a  Public  Sector  Undertaking  of  the  Government  of  India,  Tourism

Department, founded in October 1966 with its headquarters in New Delhi, the capital of

India. The Corporation is multi-functional but deals primarily in various divisions and

facets of the Hospitality Sector in India and also represents Indian Hospitality sector

abroad. ITDC has created and owns the Ashok brand and runs 15 properties under the

Ashok brand, pan India.

The main purpose and mission of the Corporation was to be the leader and catalyst in

the advancement of  the Hospitality sector in India and enable the tourism sector to

accomplish  ultimate  distinction  in  the  chosen  field  by  creating  centers  that  are

professional, efficient, give value for money and offer customer-centric services.  The

authorized capital  of  the  Corporation is  Rs  75 crores  and the  paid  up capital  as  on

31.3.2005  was  Rs  67.52  crores.  89.9748%  of  the  paid  up  equity  capital  of  the

Corporation is held in the name of President of India.

The Corporation is running hotels,  restaurants at various places for tourists,  besides

providing  transport  facilities.  In  addition,  the  Corporation  is  engaged  in  production,

distribution and sale  of  tourist  publicity  literature  and providing entertainment  and

duty free shopping facilities to the tourists. The Corporation has diversified into new

avenues/innovative  services  like  Full-Fledged  Money  Changer  (FFMC)  services,

engineering  related  consultancy  services  etc.  The  Ashok  Institute  of  Hospitality  &

Tourism Management of the Corporation imparts training and education in the field of

tourism and hospitality.
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Presently, ITDC has a network of eight Ashok Group of Hotels, six Joint Venture Hotels, 2

Restaurants (including one Airport Restaurant), 12 Transport Units, one Tourist Service

Station, 37 Duty Free Shops at International as well as Domestic Customs Airports, one

Tax Free outlet and two Sound & Light Shows.

Besides, ITDC is also managing a hotel at Bharatpur and a restaurant at Kosi on behalf of

the Department of Tourism. In addition, it is also managing catering services at Western

Court,  Vigyan Bhawan, Hyderabad House and National Media Press Centre at Shastri

Bhawan, New Delhi.

Functions of ITDC

Since  ITDC is  a  Corporation that  oversees  many functions  related to  the  Hospitality

Sector.  In its  multi-  functional role,  ITDC aims at running all  its units  efficiently and

productively and with improved margins of profit. 

 As the mainstay of the Hospitality Industry in India, ITDC plays a pivotal role in

the creation and advancement of tourist infrastructure in India.

 ITDC is a large Corporation under the Tourism Department of Government of

India and carries a large number of employees in its different sections at various

levels of caliber and status. ITDC aims at achieving high levels of productivity

from its personnel through superior education, stimulus, and Human Resource

Development practices.

 ITDC plays a vital role in getting together Government of each different State and

its  corresponding  Tourism  Development  Corporation  in  planning  and

implementing  new tourism-related  projects,  promotion of  these  projects,  and

training of required personnel. It is through the impetus created by ITDC that

new tourism projects across the country are being developed.

 A successful organization needs to have the correct ratio of man and work. ITDC

works  towards  rationalizing  size  of  the  Human  Resources  so  that  the

organization is trim and competent.

 Shareholders who have put their trust in the organization should be adequately

compensated by creating value for them.
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 Customers who are the backbone of any business venture should be provided

with more than their  money’s worth so that they are satisfied and return for

more.

 Construction of new hotels and other hospitality related units, management of

the  existing  ones  and  take-over  of  those  hotels,  motels,  resorts,  lodges  and

restaurants  that  are  not  doing  well  but  have  potential  is  one  of  the  primary

functions of the Corporation.

 All  other  activities  that  are  related  to  tourist  facilities  and  interests  such  as

transportation, entertainment, shopping, facilities for conventions and meetings

etc. come in the purview of the functions of the Corporation.

 Publicity  matter  related  to  tourism  is  envisioned,  designed,  produced  and

distributed by the Corporation.

 ITDC also takes up consultancy and management of tourism related projects in

the country and overseas.

 Official  money-changing facility  for  tourists,  viz.  Full-Fledged-Money-Changers

(FFMC) and restricted money changers are also the functions of the Corporation.

 Keeping tourism as the centre of focus, the Corporation provides innovative and

viable answers to problems related to the Tourism and Engineering Industry that

include the whole gamut; visualization, planning, strategy and implementation of

project or consultancy as need be. 

Role of ITDC in Tourism & Travel Trade: -

 There  is  no  doubt,  that  ITDC  is  at  the  four  front  of  Indian  Tourism  which

elaborate  infrastructure  of  hotels,  beach  resorts,  travel  agencies,  car  rental

services,  convention and  conference  facility  across  length  and  breadth of  the

country.  During  the  recent  years,  the  corporation  has  entered  into  the  joint

venture agreement with several State Govts. to set up mid market over budget

hotel.  It  has  also  offered  tour  packages  in  collaboration  with  Air  India,  State

Tourism Corporation and Indian Railways as ‘Enjoy India’  for domestic tourist

and  ‘Discover  India’  pilgrim  tours  and  Buddhist  tours  etc.

Role  of  ITDC  can  be  better  understood  in  the  following  lines:

1. Help India as a tourist destination.

2. Help in the development of infrastructure.
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3. Helps in the promotion of domestic tourism in collaboration with railway.

4. Provides consultancy services.

5. Provides inbound tourist traffic. Provides training facilities.

11. Term end Questions

Q1. Discuss the Role of Public Sector in the development of Sustainable Tourism.

Q2; Discuss the Role of PATA and IUCN in the sustainable Tourism development.

Q3: Discuss the Role of the following in the Promotion of the development

a) ITDC
b) NTO
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